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ART  IN  ADVERTI SuliiNT

by
SHRI SVETOSLAV ROERICH
at The Advertising Club, Bengalore
on 28,10,1968
Friends:
I am glad to be here today and I am grateful to

lir, Menon for his invitation to say a few wordsﬁbn the

interesting subject of *'Art in Advertisement',

When ur, lenon asked me first, I hesitated, the
subject being a very vast one, one can hardly touch upon it
in the course of a few minutes and there are many specialised
fields within it which would require separate consideration,.
mt, #r, Menon, T must give him credit, advertised his cause
so well and with such consumate _ skill that I had to give in

and the results of his mission, are now before you,

Art, that subtle, often indescribable quality is of

paramount importance in whatever field it may be utili sed,

It is difficult in a few words to aescragg\or analyse the

nature of Art, but one of the finest definitions was given
by Rabindranath Tagore who said:; "In Art the person in us
sends his answer to the Supreme Creator who reveals Himself
to him in a world of Infinite peauty across the lifeless
world of facts.,™ We have also the functional analysis of
Plato who said; "He who contemplates the Beautiful
elevates himself", lany were the beautiful sayings, but I
shall not take your time trying to define Art, but deal with

the subject a2t hand « Art in Advertisement,

Whether in advertisements, or any other sphnere of
human activity, Art is a most important ingredient, Art is
that greater skill and vision which can breathe life into

an otherwise inert expression, And that is why our so-called




commereial artists, our advertiseument experts, should have
a sound training in Art and the Art of Advertiseuent,

This will immessurably help them in the application and
exercise of their profession and ensure a fine production

for presentation to the public,

our lives are so organised that sdvertisements in
one form or another have become part of our very existence,
¥e are surrounded by them, we read them, we sce Lhem, we
think of them and we are of course influenced by them,
In other words it is sometiing we cannol escupe hence it
is our duty to make thewm more acceptable, less jarring,

less offensive and less vulgal,

I resember in old Russia, before the revolution
it was considered tnat to advertise a produect of soue sort
wes an aduission of ils weakness, since a good product was
its own best advertisement and any attempt to force it on
the public was a doubtful procedure, On the contrary in the
United States and some other Western countries & large
advertisement campaign was a sign of prosperity, a sign of
success which bespoke the excellence of the products so
advertised and was considered a natural outecome of a very
successful product of manufacture, Both views are correct,
but our general approsch has changed witu times to treat
advertisenentis as an essentiel part of a sales caupaign

and people nccept it as a normal procedure,

It has been once said thal what is really important

is not s0 much €0 nave tue very best passibie produce as

the ability to persuade the public that what you offer is
What the public really wanis, Thise is slso true, but only

up to a peint,

One prominent industrialist in the ynited States

once told me that whenever his firm was able to produce an
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exceptionally fine design or product, the public was quieck

to appreciate it and reacted %o it in a spontaneous manner,
So, we see ngain that we must strive for a sort of'via medial
like with everything ¢lse in life, We musi always stirive

for better products and at the same time persuade the public
that what is being offered is what is really needed,

A renlly fine product is sure %o hold the market after tae
initial stert, while an inferior mamufacture may be sold at
the start, through a clever campaign, bub fall away at

g later stage.

ghat are the essential functions of an advertiseusnty

{1) To eaten our attention,
{(2) To convey a message
(3) To make us remenber it and make us feol

we moy need it,

Hence it must be striking (which means it must be different),
it must be clever, and it muct evoke a familiar note witnin
use That is very importont, Colour is of course the best
medium to cateh our eye, A colour ecan be brigut by its own
inherent glow or by means of a contrast or by boths It is
like a sudden flash that eateiaes our eye., After tue initial

impact come the seconuary reactions, OQur intellectual

interpretation and analysis. From its siriking qualiiy,

80 to say, the advertisecuent pssses on to the plane of
conveying a messags, it must be important, attractive,
different and as I sireedy said, it must strilke some

familiay to us note.

It is in many ways the same process whieh we can
wittness in the course of an exhibition of paintings,
First of all it is the colour of a painting that strikes us,

and avrests our attention, Taen it is tue composition,




arrongements, design, subject mattier and execution,

Then again it is a combination of all these in the final
analysis, There are stages in the process oi our

assimilation of a work of Art or for tohat matter of any exper-

ience Ytnat presents itself to us,

when I said thot an advertisement must be atiractive,
I thought also in terms of the subject matter, This is also
very important,
India as a country is pre-eminently filled witih wonderful
imegery, wonderful pictorial malerial whether animate or
inanimate and we can.endlessly Jdraw upen this treasure house
for all purposes and to very greatl advantage, There is
wonderful human material in both men and women, Beautiful
types, scattered over the entire breadth of this subcontinent,
a wonderful pageantry of children, taat would heold anyone's
attention and delignt people, Beautiful scenery, works of Art,
unique and rare flora and fauna, beautiful butterflies and
other insecis, Endless is the pageaniry that Indiaen life
unfolds before us. It is only for us to be aware of it, to
make use of it and reap the benefits of heving done so,
Take for instance the beautiful human types one flndé over
the whole length and breadth of India, In villages, in

remote corners one suddenly comes across a most remarkable

type almost perfeot in the hormony of its features,

falendars or advertisements of this type, would be searched
after all over the world, They will give Joy to 80 many
people and enrich at the same time their lives,

It is the duty ef those who think in terms of advertissuents
to remember that our adveriiseuents must be socially
acceptable, they must nol destroy our surrcundaings, bt
contribute or at least be a constructive background to

our life,




Remember always ¥ature fio‘our greatest teecher,
feok ot ¥abure how it sdvertises ite own products, When the
fruit on & tree are unripe they blend with the mees of foliage,
they are of the same colour, indistinguisnable, well hidden,
pit when they become ripe they charge tueir colour to & sharp
contrnst, a colour thet will be the opposite or near opposite

of the folisge. They turn red, orange or yellow, taey develop

a lovely aroma, All to eateh the eye and Lo atiract,

Study what the people wani, learn thelr wopes znd

aspirations and mould your approach and languagé accordinglye.

By indueting tne skill of Art inlo our advertisements,
by striving to create more beautiful and eloquent means of
communi cation we also help immeasurably the cause of social
welfare and education, 716t us ask ourselves the gquestion -
can an advertisement be beauliful ,and we shall answer yes,
it can be beautiful, o¢en it be atiractive? Yes, it can
be attractive and constructive,

It ean be & definite contribution te our every day life

and Lo tide erc we muet &ll slrive »
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Artisl’s tips for
better ads

Artists working for advertising
firms can léarn great lessons
from Nature, parvicularly the
play of conirast, to attract at-
tention, according to Mr. Svetos=
lav Roerich, the reknowned
artist. .

Speaking on ‘Art in Advertis-
ing’ at a meeting of the Adver-
tising Club, Bangalore, on Mon-
day, Mr. Roerich said that in
advertisement, the artist must
capture the inner feelings of the
people. The advertisements
should eyoke a feeling of fami-
liarity so that the people res-
pond quickly when they look at
them. They must also convey a
message.

Mr, Roerich pointed out that
advertisements should not be
ugly and jarring. They must
have a healthy social background
and a positive outlook.

He said India was having end=
less materials for advertisemenrts
in her countryside, rural people,
monuments, shrines and. pilgri-
mage centres.

Mr. T. K. Menon, President of
the Club, presided.

Mr. S. R. Venkatachalam, Sec-
retary, introduced the speaker 10
the gathering.

Mr. Upendra. Rao, one of che
Vice-Presidents, proposed a vote
ﬁthanks.
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Advertising Club; Mr. Svetoslav
Boerlch speaks on “Art in advertis-
ing,” Mr. T. K. Menon presides, Ca-
niara Bank, 6 p.m.
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